SOCIALIST REPUBLIC OF VIETNAM
Independence — Freedom — Happiness

MASAN CONSUMER CORPORATION
No:. 44€...12026/CV-MSC

Re: Explanation of fluctuations in profit afier
tax for the six-month period ended 30/6/2026
compared to the same period last ye«r

Ho Chi Minh City,) 7 -08- 2026

- State Securities Commission
- Ho Chi Minh City Stock Exchange

To:

- Based on Circular No. 96/2020/TT-BTC (“Circular 96”) dated November 16, 2020, of the Ministry of
Finance guiding the disclosure of information on the securities market; and other circulars amending
and supplementing Circular 96.

- Based on the business performance results (on a consolidated and separate basis) in the financial statements
for the six-month period ended 30/6/2026 compared to 30/6/2025.

Masan Consumer Corporation (“MSC” or “Company” or “Group”) would like to explain the
fluctuations in profit after tax on a consolidated and separate basis for the six-month period ended

30/6/2026 compared to 30/6/2025 as follows:
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The net profit after tax (on consolidated basis) for the six-month period ended 30/6/2026 increased by
11% compared to the same period last year primarily driven by the following factors:

* Net revenue grew by 14% compared to the same period last year, with growth in most segments,

including seasonings, convenience foods, beverages, and home and personal care; and

Net financial income increased by 28% compared to the same period last year, primarily due to
an increase in income from trading securities and other investment activities.

The operating expenses comprise of the selling expenses and general and administrative expenses
increased during the period as the Group continued to proactively invest in advertising and
promotion to strengthen brand equity and drive sustainable growth.

For detailed results on the movements on the Group’s consolidated performance during the period,
please refer to the Company’s earning release which will be made publicly by the Company and is
available in the Company’s website.
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The Company’s separate profit after tax for the six-month period ended 30/6/2026 increased by 6%
compared to the same period last year primarily driven by the following factors:

= Net revenue grew by 14% compared to the same period last year, with growth in most segments,

including seasonings, convenience foods, beverages, and home and personal care; and

* Net financial income increased by 6% compared to the same period last year, primarily due to an
increase in income from trading securities and other investment activities.



* The operating expenses comprise of the selling expenses and general and administrative expenses
increased during the period as the Company continued to proactively invest in advertising and
promotion to strengthen brand equity and drive sustainable growth.
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