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1. Tén t& chitc/Name of organization: CONG TY CO PHAN HANG TIEU DUNG MASAN
- Ma chting khoan/Stock code: MCH

- Dia chi/dddress: S6 23 L& Duan, Phudng Sai Gon, Thanh phd Hb Chi Minh

- Bién thoai lién hé/Tel.: 028. 62555660 Fax: 028. 38109463

- E-mail: yen@msn.masangroup.com/ information@msc.masangroup.com

- Website: https.//masanconsumer.com/

2. Nbi dung thong tin céng bb/Contents of disclosure:

- Giai trinh bién dong lgi nhuan sau thué thu nhap doanh nghiép Quy 2/2026 so vé6i clng ky nim
trudc
Explanation of fluctuations in profit after tax for 202026 compared to the same period.

3. Thong tin nay dd dugc cong bd trén trang thong tin dién tir cta cong ty vao ngdy 27/07/2026 tai
duong dan https://masanconsumer.com// This information was published on the company’s website
on 27 July 2026, as in the link https.//masanconsumer.com/:

Chuing t6i xin cam két c4c thong tin cong bd trén ddy 1a dung sy that va hoan toan chiju trich nhiém
trude phép luat vé ndi dung cac thong tin da cong bo/We hereby certify that the information
provided is true and correct and we bear the full responsibility to the law.

* Tai ligu dinh kem/Attached documents: Pai dién td chirc
Organization representative
Nguoi UQ CBTT
Person authorized to disclose information
(Ky ghz ro ho tén, chwc Vi, dong ddu)
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- Giai trinh bién dong loi nhuan sau thué thu
nhap doanh nghiép Quy 2/2026 so véi cung
ky nam trude / Explanation of fluctuations in
profit after tax for 202026 compared to the
same period




MASAN CONSUMER CORPORATION
No:.ddA.../2026/CV-MSC

Re. Explanation of fluctuations in profit after
tax for 02/2026 compared to the same period
last year

SOCIALIST REPUBLIC OF VIETNAM
Independence — Freedom — Happiness

Ho Chi Minh City, 21 -07- 02

To: - State Securities Commission
- Ho Chi Minh City Stock Exchange

- Based on Circular No. 96/2020/TT-BTC (“Circular 96”) dated November 16, 2020, of the
Ministry of Finance guiding the disclosure of information on the securities market; and other
circulars amending and supplementing Circular 96.

- Based on the business performance results (on a consolidated and separate basis) in the financial
statements for Q2/2026 compared to Q2/2025.

Masan Consumer Corporation (“MSC” or “Company” or “Group”) would like to explain the
fluctuations in profit after tax on a consolidated and separate basis for Q2/2026 compared to
Q2/2025 as follows:

Difference in profit after corporate income tax on a consolidated basis compared to the
same period last year

Indicator Q2/2026 0Q2/2025 Variance
(Consolidated o
No . 0
financial (VND) (VND) Change increase/
statement) (i) (decrease
[1] (2] [Bl=[11-[2] (4]
B) [2)=
1 | Net revenue 7,165,021,966,505 | 6,275,517,664,566 | 889,504,301,939
2 | Gross margin 3,193,066,669,948 | 2.,768,987,012,258 | 424,079,657,690
§ | NetTimaninal 152,274,602,612 | 137,887,698,216 | 14,386,904,396
income/(expense)
4 | Share of prafit or 25.607.400,000 | 25,012,044.646 595,355,354 2%
lOSS 1n associates
5 | Selling expenses | 1,385,087,634,228 | 1,155,673,894,817 | 229,413,739,411 20%
6 | General and
administrative 243203,877,203 | 231,739,160,294 | 11,464,716,909 5%
expenses
7 | Netconsolidated 1y yo4 338 610,638 | 1,347,381,829,383 | 136,956,781,255 10%
profit after tax

The net profit after tax (on consolidated basis) for the 2" Quarter of 2026 increased by 10%
compared to the corresponding period last year primarily driven by the following factors:




Net revenue grew by 14% compared to the same period last year, with growth in most
product categories, including seasonings, convenience foods, beverages, and home and
personal care; and

Net financial income increased by 10% compared to the corresponding period last year,
primarily due to an increase in income from trading securities and other investment
activities.

The operating expenses comprise of the selling expenses and general and administrative
expenses increased during the period as the Group continued tc proactively invest in
advertising and promotion to strengthen brand equity and drive sustainable growth.

For detailed results on the movements on the Group’s consolidated performance during the
period, please refer to the Company’s earning release which will be made publicly by the
Company and is available in the Company’s website.

Difference in profit after tax on a separate basis compared to the same period last year

Indicator Q2/2026 Q2/2025 Variance
No (i?:g::zjl:f Change -
statement) (i Ll (VND) (‘;‘::::‘i::)
[1] [2] [3]= 11— 2] [4] =
[31/ 2]
1| Net revenue 6,961,420,162,422 | 6,131,269,633,832 | 830,150,528,590 14%
2 | Gross margin 1,805,869,620,473 | 1,517,806,223,229 | 288,063,397,244 19%
3 5
Net financial 2.637.676,825243 | 2,590,298,094,868 | 47,377,830,375 2%
income/(expense)
4 | Selling expenses | 1,334,895,835,477 | 1,117,618,704,198 | 217,277,131,279 19%
5 | General and
administrative 165,008,144,997 149,165.915,421 | 15,842,229,576 11%
expenses
6
Net separate 2.854.739.952.750 |  2,765,689,279,807 | 89,050,672,943 3%
profit after tax

The Company’s separate profit after tax for the 2™ Quarter of 2026 increased by 3% compared
to the corresponding period last year primarily driven by the following factors:

» Net revenue grew by 14% compared to the same period last year, with growth in most

product categories, including seasonings, convenience foods, beverages, and home and
personal care; and

» Net financial income increased by 2% compared to the corresponding period last year,

primarily due to an increase in income from trading securities and other investment
activities.



= The operating expenses comprise of the selling expenses and general and administrative
expenses increased during the period as the Company continued to proactively invest in
advertising and promotion to strengthen brand equity and drive sustainable growth.

Best regards.

MASAN CONSUMER CORPORATION
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