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TP. Hb Chi Minh, ngay 23 thang 02 ndm 2026 — Céng ty C6 phan Hang tiéu diing Masan (HOSE: MCH, “Masan
Consumer” hodc “Céng ty”) hém nay chinh thirc cong b6 bd nhiém ba Nguyé&n Trwong Kim Phwong git chiee Phé
Téng Giam dbc, c6 hiéu lwc tir ngay 23/02/2026.

Trong vai trd méi, ba Nguyén Triwong Kim Phwong sé dam nhiém vj tri Pho Tdng giam dbc phu trach déng thoi
nganh hang Thwe pham tién loi va B udng, véi céc trong tam chién lwoc:

1. Thac déy tang trwdng hai chir s, hwéng téi muyc tiéu ting trwédng doanh thu 20% cho don vi kinh doanh;

2. Chuyén dbi nganh hang mi &n lién thanh nén tang biva &n hoan chinh, m& réng gia tri tir sdn phdm don 1&
sang hé sinh thai bira &n tién lgi, bao gdm ca thj treérng néi dia va quéc té;

3. DAn dét chién lwgc “Win every drink occasion -Dan dau moi khoanh khéc tiéu diing dé ubng”, phat trién va
ma@ réng cac thwong hiéu cht lwc nhw Wake-Up 247 trén toan danh muc;

4. Trién khai mé hinh Digital 4P, tan dung di® liéu va céng nghé dé& nang cao hiéu qua marketing — ban hang
— phan phdi — danh muc san phadm, ddng thoi ting téc the thi chién lwgec Go Global ctia Cong ty.

Nam 2026 dwoc xac dinh 1a cét méc quan trong trong viéc hién thwe hda s cong hwwdng gitba Retail Supreme, md
hinh phan phéi tric tiép sb hoa, hoat dong digital marketing ca nhan héa va nén tang WinX. S tich hop nay dwoc
ky vong sé khai m& toan dién mé hinh Digital 4P va tao dong lwc tang trwdng bén vitng cho Céng ty.

Trwéce khi dwoc bd nhiém, ba Nguyén Trwong Kim Phwong gitk vi tri Giam déc Marketing Cap cao nganh Thuc
pham tién loi tai Masan Consumer. Gia nhap Coéng ty tir ndm 2010, v&i 16 ndm gan bé va trwdng thanh, ba da trwc
tiép dan dat mot trong nhitng nganh hang tru cot cia Masan Consumer.

Ba la nhan sw chi chét trong hanh trinh mé& réng thwong hiéu Omachi, tai dinh vi tir mét thwong hiéu mi an li&n
truyén théng tré thanh thwong hiéu thwe pham tién lgi cao cép, sang tao, véi cac dong san phdm tiéu biéu nhw
com tw chin, lAu tw s6i va bd swu tap “Quan xa Chau A” — dap (ng xu hwéng tiéu ding hién dai va nhu cau trai
nghiém khdéng nglrng nang cao ctia ngwoi tiéu dung.

Ong Danny Le — Chu tich Masan Consumer chia sé:

“Chuing ti tin twéng vao viéc xay dung thé hé Ianh dao tré ké can — nhitng ngwdi thau hiéu sau sic nguoi tiéu
dung th&i dai méi, ndm virng stbc manh clia cong nghé, déng thdi am hiu nhivng nguyén Iy nén tang trong xay
dwng thwong hiéu FMCG. Viéc bd nhiém ba Nguyén Trrong Kim Phwong 1a bwéc di quan trong trong hanh trinh
xay dwng mot té chivc Consumer-Tech thanh céng, qua dé téng téc thuwe hién st ménh: “Méi gia dinh thé gidi, it
nhat mot sdn phdm ctia Masan”.

Trong ndm 2026, Masan Consumer d&t muc tiéu dat mirc ting trwdng hai chiv sb, véi doanh thu dw kién ttr 33.800
—35.000 ty ddng, ddng thoi tiép tuc cai thién loi nhuan théng qua nang cao hiéu qua van hanh va téi wu co ciu
danh muc. Ké& hoach kinh doanh n&m 2026 s& dwoc thong qua tai Dai hoi ddng cb déng ndm 2026 va dwoc xay
dwng trén cac gia dinh hién tai v& méi trweéng hoat dong va ké hoach trién khai.




Viéc bd nhiém ba Nguyén Trwong Kim Phwong thé hién dinh hwéng tdng cwdng nang lwc 1anh dao cho giai doan
phat trién tiép theo, ddng thdi khdng dinh Masan Consumer la cai néi hdi tu va nuéi dwéng nhan tai — nhivng nha
lanh dao c6 kha nang thich (ng linh hoat va dan dét doanh nghiép trong béi canh thi trwérng bién déi nhanh chong.

CONG TY CO PHAN TAP DOAN MASAN

Cong ty Cé phan Tap doan Masan (“Masan” hoac “Tap doan”) tin vao triét ly “doing well by doing good”. St ménh
clia Tap doan la cung cap cac san pham va dich vu vt troi cho 100 triéu ngucrl dan Viét Nam va trén thé glm dé
ho chi tra it hon cho cac nhu cAu co ban hang ngay. Masan hién thwe héa tdm nhin nay bang cach thuc day nidng
suat théng qua nhivng phat kién méi, 4p dung cong nghé, xay dung thwong hiéu manh va tap trung hién thyc hoa
nhitng co’ hdi I6n gén véi cude sbéng hang ngay clia dai da s6 ngudi dan.

Céac Céng ty thanh vién va lién két ctia Tap doan Masan la nhirng Cong ty dan dau cac Iinh vire hang tiéu ding
nhanh, thit cé thwong hiéu, ban I&, chudi F&B, dich vu tai chl’nhi vién thQng va san xuat vat liéu cong nghiép co gia
tri gia tang. Bay la nhirng linh vwc dang tang trwdng cao clia nén kinh té Viét Nam.

CONG TY CO PHAN HANG TIEU DUNG MASAN

Masan Consumer la mét trong nhitng cong ty hang tiéu diing nhanh (“FMCG”) hang dau Viét Nam, s& htru danh
muc san pham da nganh bao gom Gia vi (nwéc mam, nwdc trong, tu’o'ng &t, hat ném), Thwe phdm tién loi (mi &n
lién, biva &n hoan chinh), B4 ubng déng chai (nwéc téng lwe, nwéc giadi khat co ga, nwdce khoang, ca phé hoa tan
va ngii cdc dinh dwdng) va cac san pham Cham séc gia dinh & ca nhan (bot gist, dau goi, stra tam).

K& tlr khi thanh lap, Masan Consumer d& xay dwng danh muc cac Thuwong Hiéu Manh nhw CHIN-SU, Omachi,
Kokomi, Nam Ngw, Wake-Up 247, va lan séng cac Thwong Hiéu Manh tlep theo gom Tam Thai T, Vinacafé, Wake-
Up, Vivant, Compact, Bupnon Tea 365, Chanté va Homey... V&i chién lwoc lay ngwoi tiéu dung lam trong tam,
Cong ty khong ngirng ciing ¢d danh muc san pham va hé thdng phan phéi trén toan quéc, qua dé khang dinh vj
thé dan dau trén thj trudng FMCG c6 thuong hiéu tai Viét Nam. Trong twong lai, Masan Consumer theo dudi chién
lwoc “Go Global”, dwa cac thwong hiéu mang tinh biéu twong Viét Nam vwon ra toan cau.

LIEN HE:

Nha dau tw/Chuyén vién phan tich

Dwong Hoang Phu Nguyén Thi Quynh Tram
T: +84 28 6256 3862 T: +84 28 6255 5660
E: ir@msn.masangroup.com E: irmch@msc.masangroup.com

Truyén thong

Pham Thi Héng Van

T: +84 28 6256 3862

E: pr@msn.masangroup.com

Thong cao bao chi nay co nhung nhan dinh vé twong lai trong cac ky vong duw dinh hodc chlén lwgc clia Masan c6
thé lién quan dén nhivng rai ro va sw khong chic chén. Nhi*ng nhan dinh twong lai nay bao gbm ca nhwng ky vong
clia Masan c6 chra dwng nhLPng radi ro, sy khong chac chéc va nhitng yéu t6 minh dinh hodc tiém an ndm ngoai
tAm kiém soat clia Masan c6 thé khién cho két qua thwc té trong hoat dong kinh doanh, hoat dong tai chinh hoac
thanh tich ctia Masan khac biét rat I6n so v&i nhivng ndi dung dwoc trinh bay hodc ngdm dinh trong cac nhan dinh
twong lai. Ngwdi doc khdng nén xem nhitng nhan dinh twong lai nay la dw doan s kién sé& xay ra hodc loi hiva vé
hiéu qua trong twong lai.



Masan /

consumer

or “the Company ) today ofﬂCIaIIy announced the appointment of Ms. Nguyen Truong Kim Phuong as
Deputy Chief Executive Officer, effective February 23, 2026.

In her new role, Ms. Nguyen Truong Kim Phuong will be responsible for driving the performance of
Convenience Foods and Bottled Beverages categories, with the following strategic priorities:

1. Driving double-digit revenue growth, targeting a 20% revenue growth for each category;

2. Continuing to transform the instant noodles into complete meals category, shifting from traditional
single-product offerings to a scalable and integrated portfolio of complete meals across domestic
and international markets;

3. Leading the “Win Every Drink Occasion” strategy developing and scaling core brands such as
Wake-Up 247 across the entire product portfolio;

4. Implementing the Digital 4P model, leveraging data and technology to enhance the efficiency of
brand building, sales, distribution, and portfolio optimization, while accelerating Go Global strategy.

The year 2026 marks a pivotal year of realizing synergies between Retail Supreme, digital direct to retail
model, and personalized digital marketing, WinX. This integration is expected to fully unlock the Digital 4P
model and create sustainable growth momentum for the Company.

Prior to her appointment, Ms. Nguyen Truong Kim Phuong served as Senior Marketing Director of
Convenience Foods category at Masan Consumer. Having joined the Company in 2010, she has 16 years
of experience and has played a central role in leading one of Masan Consumer’s core business pillars.

She was a key driver behind the expansion of the Omachi brand, successfully repositioning it from a
traditional instant noodle brand into a premium and innovative Convenience Foods brand. Notable products
include self-heating rice, self-boiling hot pot, and the “Asian Street Food” collection—meeting emerging
consumption trends and the rising demand for enhanced consumer experiences.

Mr. Danny Le, Chairman of Masan Consumer, commented: “We strongly believe in building a next
generation of young leaders who deeply understand the new-era consumer, harness the power of
technology, and have deep knowledge of FMCG brand building fundamentals. The appointment of Ms.
Nguyen Truong Kim Phuong marks an important milestone in our journey to build a successful Consumer-
Tech organization, thereby accelerating our mission: “At least one Masan's product in each and every
household globally.”

In 2026, Masan Consumer targets double-digit revenue growth, with projected revenue of VND 33,800—
35,000 billion, while continuing to enhance profitability through improved operational efficiency and product
portfolio optimization. The guidance is subject to shareholders’ approval at the 2026 AGM and is based on
current assumptions regarding the operating environment and execution plans.

The appointment of Ms. Nguyen Truong Kim Phuong underscores Masan Consumer’s commitment to
strengthening leadership capabilities for its next phase of development and reaffirms the Company’s
position as a hub for nurturing top talent—leaders who are agile and capable of steering the business amid
rapidly evolving market conditions.




MASAN GROUP CORPORATION

Masan Group Corporation (“Masan Group”) believes in doing well by doing good. The Company’s mission
is to provide better products and services to the 100 million people of Vietham and global consumers, so
that they can pay less for their daily essentials. Masan aims to achieve this by driving productivity with
technological innovations, trusted brands, and focusing on fewer but bigger opportunities that impact the
most lives.

Masan Group’s member companies and associates are industry leaders in branded fast moving consumer
goods, branded meat, modern retail, F&B retail, financial services, telecommunications, and value-add
chemical processing, altogether representing segments of Vietham’s economy that are experiencing the
most transformational growth.

MASAN CONSUMER CORPORATION

Masan Consumer is Vietnam’'s leading fast-moving consumer goods (“FMCG”) companies with multi-
category portfolio including Seasonings (Fish Sauce, Soy Sauce, Chili Sauce, Granules), Convenience
Foods (Instant Noodles, Complete Meals Solutions), Bottled Beverages (Energy Drink, Carbonated Soft
Drink, Mineral Water, Instant Coffee and Nutritional Cereals) and Home & Personal Care (Detergent,
Shampoo, Body Wash).

Since establishment, Masan Consumer has built a portfolio of Power Brands including CHIN-SU, Omachi,
Kokomi, Nam Nguw, Wake-Up 247, alongside the next wave of emerging Power Brands such as Tam Thai
T, Vinacafé, Wake-Up, Vivant, Compact, Bupnon Tea 365, Chanté and Homey, ... Through consumer-
centric strategy, the Company has continuously strengthened its product portfolio and nationwide
distribution network, reinforcing a leading position in Vietnam’s branded FMCG market. Looking ahead,
Masan Consumer is pursuing a “Go Global” strategy bringing iconic Viethamese brands to global scale.

CONTACTS:

Investors/Analysts

Phu Duong Tram Nguyen

T: +84 28 6256 3862 T: +84 28 6255 5660

E: ir@msn.masangroup.com E: irmch@msc.masangroup.com

Media
Van Pham
T: +84 28 6256 3862

E: pr@msn.masangroup.com

This press release contains forward-looking statements regarding Masan’s expectations, intentions or
strategies that may involve risks and uncertainties. These forward-looking statements, including Masan’s
expectations, involve known and unknown risks, uncertainties, and other factors, some of which are beyond
Masan’s control, which may cause Masan’s actual results of operations, financial condition, performance,
or achievements to be materially different from those expressed or implied by the forward-looking
statements. You should not rely upon forward-looking statements as predictions, future events or promises
of future performance.





